





Supreme

water

33.8 fl Oz (1 qt 1.8 fl 02)

Units Total | Cases | Pallets
per Cases | palletWeight | Case Case | Case Pallet Per per Cases per
Product Packet Size | Case UPC Number [ Weigth | (BLUE = CHEP) | Length | Width | Heigth | Cube | TI | HI | weight | Pallet | Truck [ WT per CC [ CCTruck
Supreme | tray Shrink | 1Liter | 12 | 895278 | 002905 | 27.6 61.7 12 9 10 063 [16| 4 | 1,828 64 24 43,874 1,536
LABEL CASE PALLET

8™ 95278 7 00290 8™ 95278 7 00291 8™ 95278 700292 " 0




CASE INFORMATION

GICCO NEW YORK — -
— = . Units: 1 - Weight: 45" + Length: 12"
; - Eaa Width: 12"+ Height; 20"
R e g : UNIT INFORMATION
OIS Weight: 5 GAL (18.9L)

water S )

CALORIES
PER 12 FL 0Z
SERVING

vapor distilled ionized -
alkaline Water With i Mgt Nutrition Facts

Serving size: 8fl oz (240ml)
Serving Per Container: About 4

electrolytes and minerals for taste

Amount per serving
et Calories 0

. . % Daily Value*
Gicco New York Supreme Water provides Total Fat__0g 0%
invigorate hydration, health benefits and . = e e
smooth taste. Its Supreme hydrating \ 4 Protein 0
qualities come from Vapor Distilled ionized ! { ot sinifantsouros of e trents
alkaline water with electrolytes and minerals = — ottt
formula and optimal level of 9.5 pH =

{ INGREDIENTS:
' Vapor Distilled water
— (Purified water through Steam
—— Distillation), Calcium Chloride,
@NO CALORIES Magnesium Chloride and
‘ B Potassium Bicarbonate.
&I NO SUGAR
&I NO CARBS P
(i“ ™
&) NO SAT FAT @ @
& No sobium

ltem# 285 5 GAL (18.9L) Vapor Distilled Water www.gicconewyork.com



Supreme

water

5 GAL (18.9L)

Total Gallon Pallets
Gallon | pallet Weight Case Case Case Pallet Per per Cases per
Product Packet Size UPC Number | Weigth | (BLUE = CHEP) | Length Width Heigth weight Pallet Truck | WT per CC [ CCTruck
Supreme | 5 Gallon 5 Gallon 086000 | 062859 45 70 12 12 20 1,800 40 25 45,000 1,000

86000 " 06285




Local Distributor support

Marketing
Sales team

Social media
Facebook
Twitter
Instagram

Event marketing

Material
Rack and material of advertising
poster, flyer, and more to help
to sales the product.

In store sampling

Distributor
incentive

Public relations

Distributor
activation




